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INTRODUCTION — WHAT IS BLOGGING AND
WHY IS IT A GREAT ADSENSE EARNER?
There’s a lot to be said for Google’s AdSense advertising program.
There’s the way they match the ads to the content of your website.
That gives you maximum clicks without annoying your users.
There’s the flexibility of changing the way the ads look. That makes
your ads attract attention without turning your site into a billboard.
And then there’s the fat checks, of course, delivered month after
month. That gives you almost anything you want.
But probably the best thing about the ability to earn good revenue
with AdSense is that anyone can do it. You don’t need any
specialized knowledge. You don’t need to invest huge sums of
money in expensive hardware. You don’t need anything... except a
website.
Now, it’s very easy to put up a website these days. You can buy a
domain, choose a template and put it on a hosting company’s
server in a very short space of time. All you have to do next is fill
the pages with good quality content and bring in traffic.
Easy, right?
Sure it’s easy, but it does require a little bit of work and for those
who have never built a site before, that process can look like a bit
of an obstacle.
The solution is blogging. Putting up a blog and using it for AdSense
advertising is simple, fast, and can give you at least as much
revenue as building a conventional website.
Blogs originally started as online diaries but they quickly developed
into so much more. There are no frills, bells or whistles. You just
get page after page — usually on someone else’s server — to put all
the text and pictures you want.
You can write about anything you like from your family life to what’s
happening in your workplace to what you think about politics, sport,
religion or anything else that takes your fancy.
You’ll be amazed at what people want to read.
If a topic interests you, you can be certain it’s going to interest
someone else. Those people will come to your blog, read your
comments and views, and click on your ads.
© 2006 Joel Comm and InfoMedia, Inc. All rights reserved worldwide.

You’ll be getting paid by Google to talk about your favorite subject.
Making money doesn’t get any better than that.
But what makes blogging such an attractive option for people who
want to make money with AdSense is that you can be up and
running in minutes. Because blogs themselves are so simple — you
can think of them as online notebooks that anyone can read — you
don’t have to worry about layout or which pages you need to build
or even what your site should be about.
All you have to do is select the blogging service you want to use,
pick one of the professional-looking templates they have available
and write the first thing that comes into your head.
You can update your blog with a new entry as often as you wish,
join blogging circles to bring plenty of interested visitors in quickly
and of course, optimize your AdSense ads to blend them into the
site.
And Google loves blogs. The company loves the fact that the pages
change frequently. They love the fact that a good blog builds a loyal
fan base. And they love the fact that most blogs focus on one
particular topic.
All of that means good search engine rankings, well contextualized
ads and plenty of good revenue that can start flowing in within just
days of launch.
Oh... and did I mention that many blogging services are free?
In this guide, I’m going to introduce you to three main blogging
platforms: Blogger, Wordpress and Movable Type. For each, I’ll
explain how to sign up, add AdSense and optimize your ads to
maximize your Click Through Rate (CTR).
Follow the instructions for one or all of those chapters and you
should find yourself earning money.
I’ll then provide some tips about the best ways to arrange your ads
and choose your content, and offer some advice about bringing
people to read your blog and click your ads.
By the time you’ve finished reading this guide, you’ll have all the
knowledge you need to launch your blog and start earning from it.
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You’ll also be able to do that in less time than it took you to read
this guide.
Let’s start with Blogger...

1. BLOGGER — FROM USER TO PUBLISHER IN
5 MINUTES OR LESS

Fig. 1.1. Create a Blogger blog in 3 easy steps.

When you’re just starting out in blogging, your first stop should
probably be Blogger (www.blogger.com). Blogger has two main
strengths:
1. Set-up is fast. You can be up and running with your own
blog in five minutes. Really!
2. It’s owned by Google. That means your AdSense
implementation is going to be smoother than a greasy ice rink.
1.1 Creating A Blogger Account
There are a few things easier than creating a blog at Blogger: falling
out of bed is easier; finding nothing to watch on TV is easier; and
spending money is easier... and that’s about it.
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Creating an account
Picking templates
Adding AdSense
Maximizing AdSense

Fig. 1.2 Creating a blog is as easy as 1-2-3.

The first stage is to create your account by choosing a username,
a password and a display name — the name that will appear on
your blog. Most people don’t want to put their real names on their
blog but there’s no reason why you can’t do that if you want to.
The second stage is to name your blog. Again, you don’t have to
wrack your brain trying to come up with some fancy title. “John’s
Blog” or “Jane’s Place” is good enough. At the same time, you’ll be
asked to create your own URL. This will be
http://[your_choice].blogspot.com. You might have to enter a few
possibilities before you come up with an address that hasn’t been
taken. You’re not the first person to discover blogging!
You can also host your blog somewhere else if you want to, which is
nice if you have a domain name of your own that you’d like to use.
But if you want to save time, just use Blogger’s own server.
And finally, the third stage is to choose a template. Blogger offers
twelve templates to start with and once you’ve made your choice
you can tweak it to make it suit your taste. They’re all good,
professional designs though, so even if you leave your template
unchanged, you’ll still have a good looking site. And if none of those
twelve take your fancy you can change it for a different template
later. There’s a good selection at http://bloggertemplates.blogspot.com.
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And that’s it! You’ve got a blog.
You’ll then be taken to a page where you can start writing and
posting. You’ll also be able to change the settings and formats of
your blog, control the comments and play with the template if you
want.
The most important points on the blog though are what you put in
the writing space — and you can start doing that right away — and
your AdSense ads. You can start putting those in right away too.
1.2 Adding AdSense To Blogger
Your blog is managed from a “dashboard,” which lets you add new
posts and change your blog’s settings. Directly beneath the options
to do those tasks though is a link to sign up to AdSense. You can
also find the AdSense page at:
Settings > Template > AdSense
To create your AdSense account all you have to is tick the check
box that says that you agree to the terms and conditions and click
the button at the bottom of the page. Blogger has even completed
the rest of the form for you.
I do recommend that you read the AdSense terms and
conditions though. I know most people take one look at these
contracts, assume that everything is okay and tick the box. But with
AdSense, they’re important. You want to understand what you can
and cannot do to get users to click. Get it wrong and you could find
your earnings cut off. You’ll get a summary of the highlights when
you complete AdSense’s own form, but it’s worth being familiar with
the entire thing.
Once you’ve applied for AdSense, you’ll be sent your confirmation
email and asked to choose the format of your first AdSense ad.
1.3 Optimizing AdSense on Blogger
The principle behind all success with AdSense is to make your ads
look like part of your content, not like ads. Blogger assumes that’s
how you want your ads to look and it’s a wise assumption. It’s why
the default color scheme when you’re first asked to choose your ads
is the “Blend Template.”
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This removes the borders from the ads, makes the background
color the same as the background color of your blog’s template and

Fig. 1.3 The Blend Template makes your ads match your blog.

matches the font colors of the content and title of the ad to the
content and title of your blog.
Don’t choose any other color scheme. The Match Template is ugly
and while choosing other schemes will make your blog look pretty,
they won’t do much for your revenues.
But Blend Template isn’t perfect. It doesn’t match the font color of
the ad with the font color of your blog. The easiest solution is to
first choose Blend Template, then Custom. All you’ll have to do next
is change the color of the font. Very easy.

Fig. 1.4 Customizing the Blend Template. Just change the text.

A much tougher choice is the format of the ad.
When you’re optimizing your AdSense ads, it’s important to put the
right ad format in the right place. You start by placing one ad at the
top of the page and you’re likely to get the best results there with
one of the following: a 234 x 60 half banner, a 180 x 150 small
rectangle or a 468 x 15 horizontal row text link.
Why are these formats the best choices for the top of the page?
The half banner fills the space very neatly above the first blog entry;
the small rectangle leaves plenty of space around the ad, helping it
to stand out even though it looks like content; and when the ads
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are optimized, the horizontal text link will look like a menu bar of a
conventional website.
That doesn’t mean you shouldn’t use the other formats. You should.
But you should use them in different places on the page. Once
you’ve added some content to your blog, clicked the link in the
confirmation email and filled in the AdSense application form, your
next job will be to put more ad units on your page.
1.4 Adding Ad Units To Blogger
So you start your blog with one AdSense unit at the top of the page.
Google though lets you place up to three ad units on a page, one
text link unit and a search box. Each ad unit will display unique ads
so you won’t be spamming your users with the same ads over and
over again.
Stick to just the one ad Blogger gives you and you’re wasting some
valuable opportunities.
The people at Blogger know this of course and that’s why they
explain how to put another ad unit in the sidebar. You can find that
guide at http://help.blogger.com/bin/answer.py?answer=974
What Blogger tells you is that you’ll need to log in to your AdSense
account and click the tab marked Ad Settings. You’ll then have to
choose your ad format and select your colors.
Blogger recommends that for the sidebar, you choose between a
125 x 125 button, a 120 x 600 skyscraper, a 160 x 600 wide
skyscraper, a 120 x 240 vertical banner and a 180 x 150
small rectangle. Those are all good choices and you’ll have to test
them to see which one works best for you. Start with the button,
follow your stats for a week, then replace it with a skyscraper and
compare the results. You should soon discover which delivers the
best CTR on your site.
I’d probably skip the narrow skyscraper and the small rectangle but
I do recommend that you put in a vertical text link. These are
perfect for sidebars and slip in so smoothly under the links that
you’ll believe they were made to go there.
The colors, of course, should match the colors of your blog.
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You’ll then need to copy the AdSense code and — here’s where it
gets interesting for people who don’t know their HTML from their
elbow — you’ll need to paste it into your blog template.
Log back into your Blogger account and paste that AdSense code
immediately after the lines that say:
<!-- Begin #sidebar -->
<div id="sidebar"><div id="sidebar2">

Save and republish and you’ll have doubled the chances that you’ll
get a click.
Now, if you’re thinking “If I can put AdSense code there, then
maybe I can put another unit somewhere else too...” then you’re
thinking like a soon-to-be-rich AdSense publisher.
If you’ve got the default ad at the top of the page, a second ad in
the sidebar, then I recommend you put another ad in the body of
your blog.
Oddly though, the people at Blogger aren’t thinking like soon-to-berich AdSense publishers and they don’t make it easy for you. Here’s
what you have to do...
Log into your AdSense account and choose an ad format and color.
If you’re placing an ad at the bottom of a blog entry, I’d
recommend either a banner or a half-banner. If you want to put
an ad at the start of an entry then a square or rectangular ad unit
will work very well.
Both those options work very well.
The colors, of course, should still match your blog.
Copy the code, open your Blogger page and click:
Template > Edit Current
About a third of the way down the page, you’ll see a line beginning
“/* Posts”. Pasting your AdSense code after one of the sections in
this unit will place an ad unit in the body of your blog.
Be sure to check the preview before you save and republish to
make sure the ad is appearing where you want, and feel free to
experiment with different placements if you find your CTR is lower
than you expect.
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Setting up an AdSense-earning blog is very easy on Blogger. It will
take you minutes to get your blog up and running and your first ad
showing at the top of your page. It might take you a few more
minutes to put a second ad in the sidebar and a little longer to find
a good position for your third ad unit.
But even all those minutes together is really no time at all, and
you’re ready to earn!

2. WORDPRESS — EASY TRACKABLE ADS

Fig. 2.1 Wordpress — Why not indeed?

Blogger is a great place to start if you want to zip right in to
blogging and AdSense earning. But there are other options too.
Wordpress is another popular blog site that can get you up and
running in no time at all.
In fact, if anything, starting even easier. The sign-up is just one
page instead of three, and even includes search engine submissions.
All you have to do is choose your username, which will also be your
URL, pick a name and wait for your activation email and password.
You’ll have a blog in about fifteen seconds.
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Once you’re up and running, you’ll be able to change your template
(there are about thirty available on the site and more available all
over the Web; there are some nice ones here:
http://chris.lineages.co.uk/Wordpress_template_index.php), and
get writing.
2.1 Adding Ad Units To Your Wordpress Blog
So getting up and running with Wordpress is a breeze. Where things
get a little tricky is adding AdSense to your blog. At the moment,
Wordpress take a bit of a snotty attitude to ads and are suspicious
of blogs created just to score high on search engines and turn a
buck for the owner. That’s fair enough, but there’s no reason why a
good blog shouldn’t also generate a good income. Wordpress are
coming round and do seem to have plans to allow AdSense, Chitika
and YPN ads in the future, but in the meantime you have to be a
little clever.
Or rather, you have to rely on the cleverness of other people who
wanted to put ads on their Wordpress blogs and figured out how to
do it.
There are a couple of options out there.
2.2 Phil Hord’s AdSense Inline
The first is to use Phil Hord’s plugin, AdSense Inline. You can
download it for free from http://philhord.com/wp-hacks/adsense.zip.
Phil did a great job with this (and he’s one of my AdSense Secrets
readers, so I don’t have a bad word to say about him).
There were a few problems with some early installations, but users,
and in particular, the people at Aoteatech
(http://blog.aoteatech.com/) have since worked out how to fix
those pesky little bugs. Here’s what you have to do...
First, you’ll need to open an AdSense account of course, pick the
format you want for your first ad unit and download the plugin.
Once you’ve expanded the plugin, you’ll need to add a few lines to
the code.
Don’t worry, that’s not as hard as it sounds.
Scroll down the page of code until you reach this section:
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/**********************************************************
**
** Replace this HTML code with your own customized Google Adsense
code. **
***********************************************************
*/
$adsense_code = '
<script type="text/javascript"><!-google_ad_client = "pub-6439393840838593";
google_ad_width = 468;
google_ad_height = 60;
google_ad_format = "468x60_as";
google_ad_type = "text_image";
google_ad_channel ="";
//--></script>
<script type="text/javascript"
src="http://pagead2.googlesyndication.com/pagead/show_ads.js">
</script>';

Copy your AdSense code, paste it here in your inline code, then add
the following lines immediately afterwards:
if( is_single() )
{
return str_replace( $tag, $adsense_code, $data );
}
elseif ( is_home() )
{
if ( get_option("firstPost") )
{
update_option("firstPost", FALSE);
return str_replace( $tag, $adsense_code, $data );
}
else
{
return str_replace( $tag, "", $data );
}
}
else
{
return str_replace( $tag, $adsense_code, $data );
}

and delete this line:
return str_replace( $tag, $adsense_code, $data );
}

Next, open the file marked index.php, scroll down to the first div
and add the following line:
<?php update_option("firstPost", TRUE); ?>
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That’s most of the hard work done. All that’s left is to open your
Wordpress dashboard and run your plugin. You should find an
AdSense button on your writing dashboard that automatically adds
your AdSense ad units to your posts.
Don’t forget to optimize your ads by making sure that they match
your site before you add them though. If you’ve done all this to put
ads on your Wordpress blog, you should be making the largest
amount of money possible from them!

Fig. 2.2 AdSense ads in Aoteatech’s Wordpress blog.

2.2 The AdSense-Deluxe Wordpress Plugin
A good alternative to Phil Hord’s plugin is AdSense-Deluxe. This is
an excellent program which has the advantage of letting you track
the results of the ads you post.
That’s very important. I’ve already said that blending your ads into
the page will define your success as an AdSense publisher. But
that’s only half the story. The other half is keeping track of what
your ads are doing so that you can always be sure that you’ve got
the best ads in the best places.
With Wordpress-Deluxe, you can create a number of different ad
units with different names and put each one in an appropriate place
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in your blog. You can also use AdSense’s custom channels to follow
how many clicks each type of ad is receiving.
So if you had a blog which talked about your love of origami, your
digital photography and your family, you could create different ad
units for each subject and follow which was making you the most
money.
You could then focus your attention on those areas to maximize
your income.

Fig. 2.3 Choosing trackable ads to insert with Wordpress-Deluxe.

You can download Wordpress-Deluxe at
www.acmetech.com/blog/adsense-deluxe/ and follow the
instructions in the readme to install it. You’ll then need to open your
AdSense account and choose an ad format to generate a piece of
code. So if you wanted to place an ad at the end of a post, you
might choose a banner or half-banner with colors that blend in.
Copy the code and open your Wordpress account. On the admin
page, click
Options > AdSense
paste the code into the form and name it.
And here’s where it gets really good. You can then go back to
AdSense, create another type of ad in a different format, build a
custom channel to track it, and copy that code into Wordpress with
a different name. You can repeat this process as many times as you
wish to give yourself a complete toolkit of different types of ads to
play with.
To bring up a particular type of ad in a post simply insert the line
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< !--adsense#name-- >

into the text. Very easy.
You can refine the way your ads appear on the page by wrapping
HTML or CSS styles around the HTML code and, most importantly,
AdSense-Deluxe also comes with an AdSense Sandbox that lets you
see right away which types of ads you’ll be served.
Why is that important? Because sometimes Google’s contextualizing
software misses the mark and instead of serving up ads about the
topic in your blog, it serves ads about blogs in general. Those aren’t
likely to get you many clicks and you don’t want to wait until it
happens before you start making changes.
The Sandbox will show you right away which ads you’re going to get
so that you can tweak your post until you get some good ones. To
use it, you’ll first need to publish your post without any ads before
you test it.

Fig. 2.4 Checking with the AdSense Sandbox.

So that’s Wordpress. You can be up and running very fast and with
the help of these little tools, be experimenting with your ads in no
time at all!

3. MOVABLE TYPE — BLOGGING FOR PROS
Both Blogger and Wordpress are great for beginners. For people
with a little more experience though, Movable Type is a great choice.
It’s a bit more complicated than either of the other two options and
it will take you a bit longer to get started. You’ll also need your own
hosting service.
What you get in return though is much greater customization that
lets you produce a blog like no other. If you were worried that your
Blogger blog might look like the thousands of other blogs on the
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Web — and you’re at least a little computer-savvy (or know
someone who is) — then Movable Type will give you the flexibility to
stand out from the crowd.

Fig. 3.1 Movable Type — where professionals play with blogs

3.1 Creating A Movable Type Account
SixApart, the people behind Moveable Type, offer all kinds of
packages for bloggers, most of which cost money. In fact,
commercial users who want to make their blogs available for up to
25 people to contribute to are expected to pay $599 for a license.
Fortunately, for personal users, who “just” want to make money
with AdSense, there’s also a free version, and you can download it
here: www.sixapart.com. Click on the tab marked “Personal” and
the button marked it “Get it now”.
Note that I said you have to download it. You will have to complete
a quick form but unlike Blogger and Wordpress, that won’t be
enough to give you blog pages. You’ll first need to download the
program and unzip it. And you’ll then need to upload it to your
server.
Installing your Movable Type blog program onto your server is the
tricky bit. There’s a manual available at
www.sixapart.com/movabletype/docs/3.2/ and that should explain
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exactly how to do it depending on whether you want to use ftp or
your command line.
You’ll then have to go through the process of signing in and
choosing a password before you come to select and edit your
template. This is really where Movable Type is at it’s strongest and
I’m not going to tell you what your blog should look like. If you’re
using Movable Type, it’s probably because you have a good idea of
how your blog should look.
When you’re creating a blog for AdSense though, I do recommend
that you include at least one sidebar. While you can create a blog
that fills the middle of the page, that would be waste of an
opportunity. Sidebars are great places to put text links and
skyscrapers.
There is also some evidence to suggest that if you’re going to have
just one sidebar, the left side delivers the best results.
3.2 Putting An Ad After Your First Post
In the next chapter, I talk in general about ad placement in blogs.
One place that I recommend is between the first post and the
second post. That gives the reader enough time to be drawn into
the site while keeping the ad above the fold and giving it enough
surroundings to blend smoothly into the page.
Doing that on a Movable Type blog is not however, as easy as just
pasting your AdSense code in the appropriate place on the page.
Here’s how you do it...
Once you’ve joined AdSense and generated your code, you’ll need
to turn to your Movable Type main index template. The code which
contains your blog entries should look like this:
<MTEntries>
<$MTEntryTrackbackData$>
<MTDateHeader><h2 class="date-header"><$MTEntryDate
format="%x"$></h2></MTDateHeader>
<a id="a<$MTEntryID pad="1"$>"></a>
<div class="entry" id="entry-<$MTEntryID$>">
<h3 class="entry-header"><$MTEntryTitle$></h3>
<div class="entry-content">
<div class="entry-body">
<$MTEntryBody$>
</MTEntries>
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Copy this block of code and paste it immediately beneath the
</MTEntries> tag, changing the <MTEntries> tag in the copied
block of code to <MTEntries lastn=”1”>.
If you want to place more than two posts on the page, repeat the
process but change the MTEntries tag to <MTEntries lasn=”[#posts1]” offset =1”>.
But don’t do this too much unless you’re going to use “more” tags
on the home page to send readers to the rest of the post. You want
to generate plenty of pages so that you’ll have lots of opportunities
to serve ads. That means you really want to keep each page down
to just one post.
Check that you haven’t made any mistakes, and that your blog is
still working, then paste your AdSense code between the MTEntries
code. That should give you a template that looks like this:
</MTEntries>
<script type="text/javascript"><!-google_ad_client
[Your Google Adsense code]
</script
<MTEntries lastn="1">

Finally, save and rebuild your template and you should find your ad
nicely embedded between your first and second post
3.3 Optimizing Channels With Movable Type
One of the advantages of using Movable Type is that you can refine
the information you receive through AdSense channels. The people
at www.eatdrinksleepmovabletype.com have come up with a neat
little hack that keeps a close eye on your ads. Exactly the sort of
thing I love to see.
What they recommend is that once you’ve created your channels
and added your AdSense code to your Individual Entry Archive, you
should replace the line:
google_ad_channel = "";

with the following chunk of php:
<?php
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$channel_generic = '*generic channel #*';
$channel_list = array(
'*category 1 #*' => '*category 1 name*',
'*category 2 #*' => '*category 2 name*',);
if ($current_channel = array_search('>MTEntryCategory<', $channel_list)) {
echo 'google_ad_channel = "' . $current_channel . '";';
} else {
/* Generic channel for undefined categories. */
echo 'google_ad_channel = "' . $channel_generic . '";';
} ?>

You’ll want to replace “category 1 #” with your category 1 channel
number and “category 1 name” with your blog’s category name.
The same, of course, is true of the next line and you can keep
adding similar lines for each of your chosen channels. The generic
channels refer to a channel that contains the ads that you haven’t
specifically tracked.
Movable Type is pretty complex stuff. If you’re new to blogging and
want to get started right away, you’ll be better off with Blogger or
Wordpress. Once you’ve got those moving and you can see how
much fun — and how profitable — blogging can be, you can take
your time, set up a Movable Type blog and create a site that will
impress other pros.

4. BLOG LAYOUTS THAT BRING BIG BUCKS
One area where blogs really make life easy is in optimizing your
AdSense ads. On a conventional website, the choices that you can
make about which ad units to place in which locations are almost
endless.
That means it’s very easy to make a mistake and find yourself
earning much less than the maximum amount you should be
generating.
On a blog, the choices are much easier.
You can really break a blog into three sections: the area at the top
of the page above the first post; the main section where the posts
are placed; and the sidebar. Only a few formats fit into each section
making it very easy to maximize your earnings.
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4.1 The Top Of The Page
Most of the templates you’ll find on the blogging services have a
large header that fills up much of the page. It’s where the name of
the blog goes and it’s the first thing the user sees.
That makes it a prime piece of real estate for advertising purposes.
You either want to make sure that your ads are where people are
going to be looking or that people are looking where your ads are
going to be located.

Fig. 4.1 Got an eye-catching top of the page like this one at WorldVillage.com?
You’ve got an ad hotspot right beneath it.

And the best thing about putting your ads beneath this header is
that you can be sure they’ll be above the fold. That’s a basic rule
of AdSense earning. Ads that are located in the first screen before
the user starts to scroll down generally do better than ads lower on
the page.
When you sign up with Blogger, this is where your first ads will
appear and I’ve already mentioned which formats I recommend you
use here. I’d probably start with a horizontal text link, track the
results and see what sort of earnings it brings me.
What I like about this sort of ad is that it looks like a menu bar on a
conventional website. That makes it appear less like an ad and
more appealing to users.
4.2 The Sidebar
The sidebar also gives you some pretty simple options when it
comes to choosing ad formats. Again, I’ve already pointed out that
the best options are skyscrapers, buttons and vertical link units.
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They all work very well and you’ll have to test to see which would
do best on your site. Once you’ve narrowed the choice down to
about four formats like this, you should be able to do that very
quickly.
But here’s a tip:
Most blogging services allow you to add all sorts of things to the
sidebar. You can sometimes add a calendar and usually a photo.
Place a photo or some other graphic on your sidebar and put
your ad unit directly beneath it.
Eyes are drawn to pictures much faster than they’re drawn to text.
Your users will look at your blog, glance at the picture and then look
at the ad unit directly underneath.
With AdSense, you’re not allowed tell people to click on your ads,
but putting a picture right next to your ad units is the next best
thing.
An alternative strategy is to embed a vertical text unit
among all the links in the sidebar.
You’re going to have a number of
different links in that sidebar.
You’re going to have links to
archives, links to recent entries and
maybe links to other blogs too.
Put your text link unit in between
two of those modules, optimize it
so that the text links look like the
other links on the page, make sure
that it’s showing relevant ads and
you’re going to have ads that are
not just perfectly camouflaged but
ads that are highly inviting too.
And finally, another great
strategy is to put two side
bars on your blog, place a
vertical ad unit in one and a list of links to other blogs
formatted in the same way as Google ads in the other. Your
ads will then look like they’re an integral part of the blog and that
their links have been as carefully selected as your blog
recommendations.
Fig. 4.2 Ads embedded in a Movable Type
sidebar at TravelsWithSheila.com
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4.3 The Main Area
While users will look at the top of the page and glance at the
sidebar, they’ll be spending most of their time in the middle of the
page, reading your posts. At least, you hope that’s where they’ll be
spending most of their time!
That gives you three options.
The first is to place an ad at the beginning of a post so that the text
wraps around it.
That’s pretty
unmissable. Any
square or
rectangular ad unit
will do the trick and
even though it
doesn’t do much for
your site’s looks,
this strategy works
wonders for your
earnings. I use it on
my blog,
JoelComm.com, and
I’ve been very
impressed with the
results.

Fig. 4.3 An ad unit at the beginning of a post at
JoelComm.com.

An alternative is to put a horizontal ad unit between posts. This is
also a good strategy that has been known to work very well. It
doesn’t interrupt the reader’s flow, it gives the user somewhere to
go once he’s finished reading, and best of all, you can have a lot of
fun blending it into the page.

Fig. 4.4 Links and ads at Babies-Worldwide.com
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For example, one great technique is to end a blog entry with a list
of recommended links for further reading and place a well-blended
ad unit directly beneath it. Your ads will look both recommended
and relevant. Perfect!
Finally, you can plant your ads bang in the middle of a post. I’ve
seen a few sites do this and frankly, I’m not crazy about it. Ads
don’t work when they’re intrusive — they work when they’re
attractive. Put an ad in the middle of a block of text and your users
will read right around it.
So you can put your ads in all sorts of places and in all sorts of
ways, using all sorts of little tricks to make your ads look inviting.
Remember, the more you can make your ads look like part of your
blog, the more recommended they will look to your users. And
that’s what gets you the clicks and the money your blogging
deserves!

5. CREATING CONTENT — WHAT TO WRITE,
HOW MUCH AND HOW OFTEN
One of the first things that people say when I recommend that they
write a blog is “What would I write about?”
That question always floors me.
Everyone has dozens of interests, ideas and stories that could easily
fill page after page of a blog. And if you think that no one would
want to read it, think again. Even if you were to write a blog about
your favorite TV show, you can be sure that other people would be
interested in that show and they’d be interested in reading your
blog. Make what you write fun to read, and you can be sure that
they’ll be back time after time to read each of your entries. They’ll
also tell their friends and mention you in their own blogs.
There’s no end to what you can put in your blog but in this chapter,
I’m going to focus on three of the most common topics that people
like to discuss — and I’ll give you tips on how to make money out of
each of them.

© 2006 Joel Comm and InfoMedia, Inc. All rights reserved worldwide.

5.1 Keeping It In The Family
Many of the blogs on the Web have been set up specifically to keep
families in touch. There’s nothing wrong with that. If you use a blog
to put up pictures of your kids or show your aunts and uncles what
happened on your last vacation, you’ll have a great family
relationship.
But you won’t have much money from AdSense.
Writing solely about your family might be very easy and a lot of fun
but few people make much money out of it.
After all, other people’s family’s are only interesting for a short
space of time.
Unless you turn a blog about a family into a blog about a
family issue.
So if you had a child who had a stammer for example, in addition to
writing about what she had for dinner last night or the trip to the
amusement park last weekend, you could make sure you included
plenty of regular posts about her speech therapy and the latest
advances in treatment for stammerers.
You’d get plenty of ads for speech therapists, get talked about by
other people interested in stammering and pick up plenty of free
traffic.
Or if your son was keen on soccer, you could make sure you talk
about youth soccer leagues, give the latest news on the
tournaments and describe what happens behind the scenes as kids
dream about becoming professional soccer players.
The idea is always to expand the interest in your family blog beyond
your immediate family. You do that by giving it a theme that will
appear to more people than your favorite aunt and uncle.
If all the people who would want to read your blog can fit around
your dinner table at Thanksgiving, you can forget about making any
money from AdSense. You’ve got to find some aspect of your family
to expand the circle.
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5.2 Making Your Interests Interesting — And Profitable
Your family is an obvious and easy topic to write about. It’s just not
a very easy topic to make money out of. Your interests are much
easier.
Everyone has something that interests them, an activity that they
do when they’re not sitting in the office or slaving over a hot
keyboard. If you’re not sure what your favorite topic might be, just
think about what you did last weekend.
If you spent Saturday afternoon surfing, that could be a topic for
your blog.
If you spent Sunday morning reading the New York Times, what you
read in the newspapers could be a topic for your blog.
If you redecorated your living room, interior design could be a topic
for your blog.
Anything that you do for no other reason than that you enjoy it can
make a great topic for your blog. If you enjoyed doing it, you’ll
enjoy writing about it and other people will enjoy reading about it.
But here’s the thing... if you want to make money out of it, you
need to mention products. Most of the ads you get will be for
specific products. Talk about those products in your posts and
there’s a good chance that those are the ads you’ll receive.
And because you’ll already have spoken about them, those ads will
look much more interesting to your users. In fact, if you blend them
into your page properly, and they should look like links to further
information about the content of your blog entry.
So if you were writing a blog about your love of surfing, for example,
you could mention the type of surfboard you use or talk about the
various types of wetsuits or even the best cars for carrying
surfboards.
If you were writing a blog about the current affairs you read about
during your Sunday brunch, you could discuss books that explore a
particular issue or mention groups that support your point of view.
Test your blog in the AdSense Sandbox to make sure you’re going
to get good ads and you should get plenty of clicks.
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5.3 Getting The Most Out Of Your Work
You’re going to spend most of your time at work so one of two
things is going to happen. Either you’re going to love it... or you’re
going to hate it.
If you hate your job, it’s probably not a good idea to write about
your work in your blog. The last thing you’ll want to do when you’ve
finished your workday is think and write about it some more. You’ll
have much more fun writing about an activity that you enjoy.
But if you like your job — and you’re good at it — then you’ve got a
mind full of useful information that other people will want to know.
So if you’re a professional web designer for example, you could put
up a blog that discussed the latest design programs, the newest
fashions in Web designs and offer tips to get the most out of
Photoshop or some other piece of software. Again, you could fill the
blog with mentions of products and bring up some high-paying ads.
If you’re a mortgage broker, you could explain what the latest
interest rate change means or review the various home finance
products that the banks are wheeling out.
Whatever you do for a living, you’ve got knowledge that others
need and want. They’ll be happy to check out your blog regularly to
pick up the latest tips.
5.4 How Often And How Much?
How often you write is entirely up to you. Many people like to
update their blogs every day; others prefer to write once a week.
Either of those two is fine. Once a month though is too seldom. If
you only update your blog once a month, you won’t be able to hold
onto your users and turn them into regular readers. And that’s your
goal: to create the sort of fan base that stops by consistently and
sends you users from their own sites.
The good news though is that you don’t have to write much. In fact,
it’s better to write just 200 words once a week than 1,000 words
once a month.
But here’s the important thing: don’t put your entire post on your
home page. Each entry should have its own page.
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The home page of your blog should be a list of teasers — half-posts
linked to the rest of each post by the phrase “Read more...”
Putting all your posts on one long page is a big mistake.
First, it limits the number of ads you can receive. When all your
posts are on separate pages, you can receive ads on each of these
pages.
And second, when each page focuses on just one topic, you’ll get
ads that with much better targeting.
That’s also why you have to be careful with the comments you
receive. Posting comments on your blog is a great idea. It gives you
extra, valuable content to offer your readers and it shows that
you’re talking about issues that people like to discuss. But you have
little control over the comments that people post. Sure, on most
blogging platforms, you can choose whether or not to post a
comment but usually you’ll want to post all of them — and that
could affect the targeting of your ads too.
If you find that your readers’ comments are changing the ads you
receive, you can use Section Targeting to tell Google’s robots to
ignore them.
Just put the line:
<!-- google_ad_section_start(weight=ignore) -->

before the comments, and the line:
<!-- google_ad_section_end -->

after them. That will keep the AdSense robot’s eyes where they
belong: on your post.

6. BRINGING TRAFFIC TO YOUR BLOG
Even the best blog in the world with the most optimized ads on the
Web won’t make a dime if people don’t know it’s there. Once your
blog is up and running, you have to do a bit of traffic acquisition.
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There are all sorts of ways to promote your blog — as there are to
promote any website — and I don’t intend to go into all of them
here. That’s a whole other book.
What I will provide though is a few tips that apply specifically to
blogs.
Naturally, you want to make sure that your site is linked to from
many other sites. That’s going to require you to do two things: link
to other sites in return; and spread your own links as far as possible.
You’ll need a space on your sidebar for links. (And remember what I
said about matching this section to the formatting of an ad unit?)
You can link to any site and let them know so that they’ll link back
to you, but you’ll probably get the best results by linking to small
sites in the same field. They’ll bring you fewer users but you’ll be
more likely to get a link in return and the users you get will be more
inclined to click on your ads.
You should also post comments on other blogs in your field. Those
comments should be real. Spamming blogs with your URL is just
going to get you a bad name and tossed off those sites. But you
should make a point of knowing what other blogs on your topic are
discussing and throwing in your own two cents. It will help build
your name in your community.
In addition to exchanging links and spreading your links as widely
as possible, you should, of course, submit your blog to all of the
search engines. Yes, that can take time but it pays and it’s worth it.
And finally, make sure that you keep posting.
When Google notices that you’re posting all the time, it will send its
robot to index your entire blog more often. That will push you up
the search engine rankings and bring you streams of free traffic.
Exactly the sort you need.
Ultimately though, the best way to keep good traffic flowing to your
blog and on to your advertisers is to produce good quality content
and talk to the community who would be interested in it.
If you build a good blog, they will come.
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7. CONCLUSION
In this book, I’ve shown you how easy it is to get your blog up and
running.
I’ve talked you through creating a blog with Blogger and taking your
first simple steps with AdSense.
I’ve discussed Wordpress and what you need to do get your ads on
their blogs and I’ve talked briefly about Movable Type, a more
advanced sort of blog that will require you to know something about
coding.
I’ve also explained how to lay out your ads and which sort of
content you might write about. More importantly, I’ve discussed
how you can turn that content into cash. You can do that whether
you’re talking about your family, your hobbies or your work. As long
as you’re producing interesting posts which bring up good ads, you
can be confident of generating a steady stream of clicks.
What I can’t tell you in this book though, is how much fun blogging
can be.
Sure, blogging is easy and when you know what you’re doing, it can
be very profitable too.
But it’s also a hugely enjoyable — and that’s just something you’re
going to have to discover for yourself when you launch your first
blog.
Enjoy it!

© 2006 Joel Comm and InfoMedia, Inc. All rights reserved worldwide.

About the Author
Joel Comm is an Internet entrepreneur who has been
building successful web sites since 1995. Dedicated to
providing a family-friendly Internet experience, Joel’s
flagship site, WorldVillage.com, continues to be a
popular family-safe portal. Joel is the co-creator of
Yahoo! Games and co-author of Internet Family Fun:
The Parent’s Guide to Safe Surfing (1997, No Starch
Press). He is the self-appointed Mayor of
WorldVillage.com and author of the best-selling ebook,
“What Google Never Told You About Making Money with
AdSense”
Joel’s sites include:
DealofDay.com - a popular bargain-hunting community
FamilyFirst.com – Family-friendly sites reviews
SafetySurf.com – Parental control products and services
JoelComm.com – Joel’s Weblog
AdSenseChat.com – Google AdSense Member Forums
To contact Joel, send email to joel@joelcomm.com

More Resources by Joel Comm

© 2006 Joel Comm and InfoMedia, Inc. All rights reserved worldwide.

DISCLAIMER AND TERMS OF USE AGREEMENT
The author and publisher of this eBook and the accompanying materials
have used their best efforts in preparing this eBook. The author and
publisher make no representation or warranties with respect to the
accuracy, applicability, fitness, or completeness of the contents of
this eBook. The information contained in this eBook is strictly for
educational purposes. Therefore, if you wish to apply ideas contained
in this eBook, you are taking full responsibility for your actions.
EVERY EFFORT HAS BEEN MADE TO ACCURATELY REPRESENT THIS PRODUCT AND
IT'S POTENTIAL. EVEN THOUGH THIS INDUSTRY IS ONE OF THE FEW WHERE ONE
CAN WRITE THEIR OWN CHECK IN TERMS OF EARNINGS, THERE IS NO GUARANTEE
THAT YOU WILL EARN ANY MONEY USING THE TECHNIQUES AND IDEAS IN THESE
MATERIALS. EXAMPLES IN THESE MATERIALS ARE NOT TO BE INTERPRETED AS A
PROMISE OR GUARANTEE OF EARNINGS. EARNING POTENTIAL IS ENTIRELY
DEPENDENT ON THE PERSON USING OUR PRODUCT, IDEAS AND TECHNIQUES. WE
DO NOT PURPORT THIS AS A “GET RICH SCHEME.”
ANY CLAIMS MADE OF ACTUAL EARNINGS OR EXAMPLES OF ACTUAL RESULTS CAN
BE VERIFIED UPON REQUEST. YOUR LEVEL OF SUCCESS IN ATTAINING THE
RESULTS CLAIMED IN OUR MATERIALS DEPENDS ON THE TIME YOU DEVOTE TO
THE PROGRAM, IDEAS AND TECHNIQUES MENTIONED, YOUR FINANCES, KNOWLEDGE
AND VARIOUS SKILLS. SINCE THESE FACTORS DIFFER ACCORDING TO
INDIVIDUALS, WE CANNOT GUARANTEE YOUR SUCCESS OR INCOME LEVEL. NOR
ARE WE RESPONSIBLE FOR ANY OF YOUR ACTIONS.
MATERIALS IN OUR PRODUCT AND OUR WEBSITE MAY CONTAIN INFORMATION THAT
INCLUDES OR IS BASED UPON FORWARD-LOOKING STATEMENTS WITHIN THE
MEANING OF THE SECURITIES LITIGATION REFORM ACT OF 1995. FORWARDLOOKING STATEMENTS GIVE OUR EXPECTATIONS OR FORECASTS OF FUTURE
EVENTS. YOU CAN IDENTIFY THESE STATEMENTS BY THE FACT THAT THEY DO
NOT RELATE STRICTLY TO HISTORICAL OR CURRENT FACTS. THEY USE WORDS
SUCH AS “ANTICIPATE,” “ESTIMATE,” “EXPECT,” “PROJECT,” “INTEND,”
“PLAN,” “BELIEVE,” AND OTHER WORDS AND TERMS OF SIMILAR MEANING IN
CONNECTION WITH A DESCRIPTION OF POTENTIAL EARNINGS OR FINANCIAL
PERFORMANCE. ANY AND ALL FORWARD LOOKING STATEMENTS HERE OR ON ANY OF
OUR SALES MATERIAL ARE INTENDED TO EXPRESS OUR OPINION OF EARNINGS
POTENTIAL. MANY FACTORS WILL BE IMPORTANT IN DETERMINING YOUR ACTUAL
RESULTS AND NO GUARANTEES ARE MADE THAT YOU WILL ACHIEVE RESULTS
SIMILAR TO OURS OR ANYBODY ELSES, IN FACT NO GUARANTEES ARE MADE THAT
YOU WILL ACHIEVE ANY RESULTS FROM OUR IDEAS AND TECHNIQUES IN OUR
MATERIAL.
The author and publisher disclaim any warranties (express or
implied), merchantability, or fitness for any particular purpose. The
author and publisher shall in no event be held liable to any party
for any direct, indirect, punitive, special, incidental or other
consequential damages arising directly or indirectly from any use of
this material, which is provided “as is”, and without warranties.
As always, the advice of a competent legal, tax, accounting or other
professional should be sought. The author and publisher do not
warrant the performance, effectiveness or applicability of any sites
listed or linked to in this eBook.
All links are for information purposes only and are not warranted for
content, accuracy or any other implied or explicit purpose.

© 2006 Joel Comm and InfoMedia, Inc. All rights reserved worldwide.

